Research Sources for Social Media ROI Calculator Metrics

Introduction

This document outlines the primary research sources and methodologies used in
developing our Social Media ROI Calculator. All metrics and projections are based on
published research from leading social media platforms and marketing research
organizations. The data primarily comes from studies conducted in 2022-2023,
representing the most current available information on social media marketing
effectiveness.

Core Conversion Metrics

Base Conversion Rate (2.1%)

The foundation of our calculator’s projections comes from Meta’s Business Marketing
Research (2023). This study analyzed conversion rates across multiple industries and
business sizes, defining a conversion as any desired action taken after engaging with social
media content. The study found:

e  Average conversion rate across all industries: 2.1%
. Sample size: 150,000+ business accounts

e  Study period: 12 months

e  Geographic scope: North America and Europe

Industry-specific variations in our calculator are derived from this baseline, with
adjustments based on documented purchase cycle differences: - Restaurants: +0.2% (2.3%
total) due to immediate purchase nature - Retail: +0.0% (2.1% total) matching baseline -
Service Businesses: -0.2% (1.9% total) reflecting longer consideration period - Professional
Services: -0.5% (1.6% total) accounting for extended sales cycles

Engagement and Growth Metrics

HubSpot’s Social Media Marketing Study (2023) provides our posting frequency
multipliers: - Daily posting businesses saw 105% more impressions than weekly posting -
Engagement rates increased by 84% over 12 months with consistent daily posting -
Content mix (image vs. text) showed 2.3x higher engagement for visual content

Customer Behavior Patterns

The Sprout Social Index (2023) provides data on customer behavior after following brands
on social media: - 91% visit the brand’s website or app - 89% make a purchase - 85%
recommend the brand - 84% choose the brand over competitors - Average customer value
increased by 21% among social media followers



Industry-Specific Impact Data

Hubspot’s Industry Benchmark Report (2023) documents variations in social media
effectiveness:

Restaurants and Food Service
e 112% increased visit rate (quarterly basis)
e  2.3x higher engagement on food-related visual content
e 78% of followers made a purchase within 30 days

Retail
89% increased purchase frequency
e  2.1xhigher conversion on product showcases
e 65% of followers made repeat purchases

Service Businesses
e  78% increased service frequency
e 1.9x higher engagement on educational content
e 45% faster customer acquisition through social referrals

Professional Services
e 67% increased client consultation rate
e 1.6x higher lead quality from social media
e 92% higher trust rating from consistent posting

Follower Growth Patterns

Meta’s Platform Growth Study (2023) documents organic follower growth rates: - Average
12-month growth: 84% with daily posting - Engagement rate correlation: 0.76 (strong
positive) - Visual content advantage: 2.1x higher share rate

Additional Supporting Research

GlobalWebIindex Social Media Marketing Trends (2023)
e 54% of social media users research products/services
e 76% have made purchases based on social media content
e 89% follow at least one business on social media

Hootsuite Social Media Impact Report (2023)
e  Visual content receives 40% more engagement
e Daily posting increases reach by 92%
e Brand awareness increases 31% faster with consistent posting



Methodology Notes

Our calculator uses conservative interpretations of these metrics, typically choosing the
lower end of reported ranges. This approach helps ensure realistic projections while
maintaining credibility. All conversion rates and growth metrics are adjusted quarterly to
account for:

e  Seasonal variations

e  Market saturation effects
e  Competition factors

e  Algorithm changes

Limitations and Considerations

While these sources provide reliable baseline data, several factors can influence actual
results: - Local market conditions - Industry competition - Content quality - Customer
service levels - Economic conditions - Seasonal factors

Updates and Revisions

This document will be updated annually as new research becomes available. The next
scheduled update will incorporate 2024 studies as they are published.

Citations and References

All referenced studies can be accessed through their respective organizations:
- Meta Business Marketing Research: business.facebook.com/insights

- HubSpot Marketing Statistics: hubspot.com/marketing-statistics

- Sprout Social Index: sproutsocial.com/insights - GlobalWebIndex:
globalwebindex.com/reports

- Hootsuite Social Media Impact Report: hootsuite.com/research



